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OUR 2022 SUSTAINABILITY RATING

In 2017, Tradex Foods developed a system to
track every single pound of seafood produced
in our SINBAD Brands and Private Label
production in order to thoroughly assess the

integrity of our sustainability policies.

[n this process, we also applied a sustainability
outlook algorithm that projected that our
Sustainability Rating Score would be 99.58%
by the end of 2020.

By the end of 2020, Tradex Foods successfully

achieved its milestone goal of 100%

Sustainability Rating Score.

By the end of 2021, Tradex Foods achieved

100% sustainability for a second consecutive

year.

By the end of 2022, we are proud to
announce that Tradex Foods achieved a
100% Sustainability Rating Score

for a third consecutive year for all

SINBAD Branded and Private Label
seafood production throughout 2022.

This means that 100% of all raw mate-

rials used in the production of our

SINBAD Brands (SINBAD, SINBAD
Gold, and SINBAD Platinum), and all

Private Label seatood production in
2022 used raw materials harvested

from sustainable fisheries.
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MSC GERTIFIED PRODUCTION

For our SINBAD Brands production, 81% of
raw materials used were MSC Certified, down
from 99.84% in 2021. Although 19% of raw
materials were not MSC Certified, they were

still sourced from a sustainable fishery.

SINBAD BRANDS MSC CERTIFIED PRODUCTION

—mmm
~ MSCCERTIFIED 81% 99.84% 96%

(BUT NOT PURCHASED MSC)

In order for seafood to be MSC

For our Private Label production, 94% used
MSC Certified raw materials, up from 89% in
2021. Although 6% of raw materials were not
MSC Certified, they were still sourced from a
‘sustainable fishery.

PRIVATE LABEL MSC CERTIFIED PRODUCTION
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(BUT NOT PURCHASED MSC)

certified, the MSC Chain of Custody

needs to be carried forward all the way through from the fishing grounds to

its final destination in food service or retail.

This means the vessel harvesting the fish needs to be MSC certified, as well

as the

fishing area.

Then, the raw material needs to be purchased as MSC by an MSC certified

processor in order to carry through the MSC Chain of Custody:.

[f the MSC Chain of Custody is carried forward by the processor, then the
product is able to move around the market as an MSC Certified product.

[f an MSC certified processor does not purchase the raw materials as MSC
(even though the raw materials were MSC), then the MSC Chain of Cus-
tody breaks and the product can no longer move forward as MSC.
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SUSTAINABILITY BY SPECIES

Every species used in SINBAD Brands and
Private Label production in 2022 utilized

-

2022 SUSTAINAB LITY RATING BY SPECIES - SINBAD BRANDS
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PRODUCTION BY FISHING AREA

4 SINBAD BRANDS PRIVATE LABEL

[ [ el [ooswsmmme| wwse [ [ T e [ eswmwms [ oGmsc
* FAO 27 - FAROE ISLANDS 1% 100% 100% 100% 100%
FAO 27 - GREENLAND 1% 100% 100% | 100% 100%
FAD27- NORWAY| 9% [ 100% | 100% 100% |
FAO 27- RUSSIA % 100% 100% 100% 100% [N
FAD61-RUSSIA|  42% 100% 20| |__FAOG7-ALASKA|  43% [SSTIIT 100% -~

[ FAD 67- ALASKA

h L
&
x
i
-
i

100% 100% | I GEYEEEE 00% 0%
100% 9022 PRIVATE | _-:;LLBEE”ﬁnnTmeles‘mns AREA
100% A »
100%  [EEN0%E -
2022 SINBAD BRANDS PRODUCTION BY FISHING AREA FR

| =

-y

e

‘ ‘ The easiest thing a seafood processor or supplier -~

can do to supply sustainable seafood is to purchase

products MSC certified.

In fact the best decision we ever made in our sea-
food sourcing policy is to always purchase MSC -

whenever possible.

With the MSC Chain of Custody, we can instantly

make purchase decisions without further research,
knowing 100% we are ftulfilling our sustainability

requirements.

Purchasing MSC takes the guesswork out of every-

thing. Purchasing MSC is good for business, and

good for the oceans.”

- ROBERT REIERSON

Tradex Foods CEQO & President

-5-
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2023 AND BEYOND...

Since achieving our milestone goal of a one hundred percent Sustainability Rating
Score, maintaining 100% sustainability in our production continues to be just one

of our many annual sustainability goals.

We will continue to carry out our Sustainability Mission Statement - that is...

‘ ‘ TO PROVIDE LEADERSHIP IN SUSTAINABILITY THROUGH EDUCATION AND THE ADOPTION OF

GLOBALLY RECOGNIZED BEST PRACTICES AND STANDARDS IN SUSTAINABILITY TO ENSURE A
VIBRANT INDUSTRY FOR FUTURE GENERATIONS.”

Looking out at 2023 and beyond, we will embark on new sustainability initiatives such
as lowering and offsetting carbon emissions
from the transportation of our seafood production to eliminating waste from packag-

ing using new state of the art packaging solutions.

FIND OUT MORE AT .. o e
TRADEXFOODS.COM ' " o
oR SINBADBRANDS.COM ...

-
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Established over 30 years ago in 1991, Tradex
Foods is the leader in sourcing, processing, dis-
tributing and marketing of premium quality
frozen seafood supplying food service, super-

markets and retailers worldwide.

Tradex Foods is an MSC Certified Supplier
and also an Ocean Wise Recommended Part-

NnCEr.
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Quality, Sustainability, and Transparency are
the cornerstone of our business and great pride
is taken in being as transparent as possible to

our customers. Tradex Foods produces three ex-

ceptional house brands - SINBAD, SINBAD
Gold and SINBAD Platinum.

All of which are set to One Standard of Quality
- our “Industry Best” 7-Step Quality Control

Process.
~ ~
SINBAD SINBAD
VALUE ADDED, CAUGHT IN AMERICA,
PREMIUM QUALITY, PACKAGED IN AMERICA,
NATURALLY PRESERVED, SOLD IN AMERICA
PRODUCED IN LAUNCHED IN 2021
NORTH AMERICA
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